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OUR SOFTWARE SEARCH IS OVER!

For years the Media Buying Academy has been looking for an affordable, all-in-
one media planning software application to recommend to our clients. Our search is
over! We've discovered the Media Director Series®, the most powerful,
comprehensive and economical multi-media software package we’ve ever seen.
Until recently, it has been the proprietary tool of a successful mid-Atlantic agency
and media-buying service - time tested and improved upon for nearly 25 years.

Media Director Series® from Anderson Associates
for radio, tv/cable, newspaper, magazine, outdoor and multi-media analysis
and planning

The Media Director Series® is the affordable, easy-to-use software package
developed specifically for small to mid-sized agencies, media buying services and in-
house media departments. Designed for ease of use with Microsoft Excel in either
Windows or MAC environments, the Media Director Series® consists of worksheet
modules for Radio, TV, Newspaper, Magazine, Outdoor and Multi-Media analysis.
Each module will assist you in media cost-efficiency analysis, schedule preparation,
and pre- and post-buy analysis. All incorporate industry standard reach & frequency
formulas that make calculations for each media a snap - for any market, any
demographic group and any daypart. And the unique Multi-Media Analysis module
calculates the unduplicated average reach and frequency and cost-effectiveness of
any schedule - for up to 4 different media. Each module simply requires the inputting
of basic data and a few numbers from any ratings service or subscribing media
outlet.

The Media Director Series® is more than a planning and buying tool - it’s a proven
new business development tool! Present your prospects (and clients) with the
promise of measurable results - quantifiable, undeniable, account-winning, account-
keeping results - from every radio, tv, cable, newspaper, magazine and outdoor
media dollar they spend with you, before they commit to the investment!

Free Trial! Call or email Anderson Associates to request any one Media Director
Series application module (e.g., Radio Reach & Frequency Analysis, Newspaper Ad
Analysis, etc.) and use it free for the duration of the current month*. Prices start at
just $60 per month for individual modules with a six-month lease.

*Limited time offer. One trial use per contact and/or company.

For more information visit: http://www.media-buying-software.com
email: info@media-buying-software.com
Or call 717-245-2662




The Media Director Series® modules
(note: all user input cells are featured in blue type on all reports e full size pdfs of all reports
are available http://www.media-buying-software.com)

Multi-Media

Multi-Media Reach & Frequency Analysis

At the heart of the Media Director Series is the Multi-Media Reach & Frequency
Analysis. The application calculates and unduplicates the net reach and average
frequency figures for as many as 4 different media - for any demographic group
and market over the course of an advertising campaign. The analysis incorporates
the reach, frequency and budgets figures derived from the other Media Director
Series modules. The report also calculates the GRPs and cost-per-GRP for each
medium and for the schedule, as well as the overall net reach persons and cost-
per-thousand net reach.

* Media Director Series *
Multi-Media Reach & Frequency Analysis
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Radio

Radio Reach & Frequency Analysis

The Radio Reach & Frequency Analysis allows the user to develop an effective
frequency balanced pre- or post- buy radio schedule based on budget, reach and/or
frequency objectives. The application generates the average reach and frequency
calculations for each station in the buy (11 max) and for the overall schedule (1 to
4 weeks or flights). The application also generates net reach percentage, net reach
persons, gross impressions, cost-per-thousand net reach and cost-per-GRP for each
station and the overall schedule. The report also features a quintile frequency
distribution table.

* Media Director Series *
Radio Reach & Frequency Analysis
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TV/Cable

TV Target Planner

The TV Target Planner is a television pre-buy planning tool that calculates for any
demo and for any or all of 4 different dayparts (Morning/Daytime, Early
Fringe/Prime Access, Prime/Nighttime and Late Fringe/Overnight) the following:

e the GRPs needed and an expected average frequency based on a user
entered TARGET REACH.

e the GRPs needed and an expected net reach percentage based on a user
entered TARGET FREQUENCY.

o the expected net reach and average frequency based on a user entered
TARGET GRPs.

* Media Director Series *
TV Target Planner
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TV Plan Worksheet

The TV Plan Worksheet is a tool for creating a detailed TV and/or cable schedule.
The user selects and inputs various programming data (avails, rates, projected
ratings, etc.) gathered from the applicable media outlets. The worksheet calculates
average cost-per-GRPs, total GRPs and costs for a typical week as well as for the
overall schedule. To assist in rate negotiations, the application features “Target
Rate” inputs to assist the user in calculating competitive and cost-effective rates
based on cost-per-point comparisons. For each of 4 dayparts, the application
calculates the total number of spots, GRPs and cost, which then links the results
directly to the TV Reach & Frequency Analysis application.
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TV Reach & Frequency Analysis

The TV Reach & Frequency Analysis is a television pre- or post-buy schedule
analysis tool. Utilizing the results of the TV Pre-Buy Worksheet, the application will
calculate, for each of 4 dayparts and for the overall schedule, gross impressions,
net reach rating, net reach persons, average frequency, cost-per-GRP, and cost-
per-thousand net reach. Additionally, total spots, total GRPs and total cost of
schedule (1 to 4 weeks or flights) are calculated.

* Media Director Series *

TV Reach & Frequency Analysis
MARKET: ANY METRO/MIELSEN PROJECTIONS DATE: 11-Mav-0T
TARGET DEMO: ADLILTS 2654 FILE: MEBA-TVRF
TAR DEMO POP: 362000 GLIENT. DEMO

REMARKS: SAMPLE

MORMINGDAYTIME ANALYSIS

HPOTS ¥ GROGS IMPRS: 6733 AVERAGE FREQ 1.3
GRPs 18.6 MET REACH % 14.6 COET PER GRP 389.52
TOTAL COST £1,585 00 MET REACH PERS: 52671 CPM NET REACH: £31 51

EARLY FRIMGEMNEWSPRIME ACCESS ANALYSIS

SPOTS 8 GROSS MPRS: 109,324 AVERAGE FREQ 1.1
GRPs 0.2 NET REACH %: %3 COSTPERGRP:  $112.58
TOTAL COST. $3.400.00 MET REACH PERS. 95208 CPM NET REACH:  $35.71

FPRIMEMIGHTTIME ANALY SIS

5POTS - GROSE IMFRS: 141,180 ANVERAGE FREQ: 1.4
GRPs 39 MET REACH % 32.0 COET PER GRP 18482
TOTAL COST £7,200.00 MET REAGH PERS: 115 840 GFM NET REACH 5218

LATE MEWS/FRINGEOWVERMIGHT ANALY SIS

HPOTE B GROSS IMPRS 184 620 ANERAGE FREQ 1.8
GRPs 81 MET REALH %: i | COST PER (ER#F: $12089
TOTAL COST. 28, 150.00 MET REACH PERS: 105, 342 CPM MET REACH 258.38

SCHEDULE ANALY SIS

TOT SPOTS Fi) GROSS MPFRES! 202 456 ANERAGE FREQ: 2.2
TOT GRPs 1368 HET REACH % B4.0 COET PER GRP 513287
TOTAL COST £18 415 00 MET REALCH PERS: 231 680 CFM NET REACH £Ta.48
SCHEDULE/FLIGHT SUMMARY- WEEK 1 WEEK 2 WEEK 3 WEEK 4
MET REACH % 84 0 BO.O B5.5 BEB
AVERAGE FREQ e ER.1 449 B4

REFPORT PREPARED BY: XYZ AGENCY
COMNFIDENTIAL



Print

Newspaper Ad Analysis

The Newspaper Ad Analysis is a pre- or post-buy tool that allows the user to analyze
weekly and monthly schedules for any daily or weekly newspaper in any market.
Utilizing provided research statistics (noting scores and readers-per-copy factors),
this application will calculate, for any user-specified ad size, the percentage of page
which the ad will occupy, its related noting score, both the net and noted circulation
figures (reach), an average cost per insertion and the average cost-per-thousand
net reach. The application also provides multiple weekly insertion analysis for up to
5 insertions per week and a cumulative monthly analysis. In the weekly and monthly
sections, both the net and noted demo reach, circulation, average frequency and

GRP figures are calculated.
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Magazine Reach & Frequency Analysis

The Magazine Reach & Frequency Analysis is a pre- or post-buy tool that allows the
user to analyze a one-month magazine advertising schedule for as many as 5
publications for any measurable market. The application is dependent upon the user
obtaining the "shared/duplicated" circulation percentages among each magazine in
the schedule. These figures are typically acquired from the individual publications.
The application calculates net reach % and persons, average frequency, CPM net
reach, duplicated circulation, gross impressions and total GRPs.
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Outdoor

Outdoor Reach & Frequency Analysis

The Outdoor Reach & Frequency Analysis is a pre- or post-buy tool that allows the
user to calculate the impact of an outdoor schedule utilizing posters, rotaries and/or
bulletin/perms, for any demo in any market. Beyond the average reach and
frequency figures, the report calculates daily adjusted GRPs, total schedule GRPs,
net reach persons, cost-per-thousand net reach and average cost-per-GRP. The
application also features a quintile frequency distribution table.
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Insertion Order templates for Radio, TV, Cable, Newspaper, Magazine and Outdoor
are also included.
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MEDIA ANALYSIS & PLANNING SOFTWARE

PO Box 537 = Boling Springs, B 17007 « Tel: (717] 245-2662 « Fax: (7171 254-1753

visit: http://www.media-buying-software.com
email: info@media-buying-software.com
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